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WELCOME FROM

ANDREW GREEN

Welcome to the latest edition of Insights, our magazine that shares knowledge
and expertise from industry leaders with colleagues and clients.

KLO Financial Services has seen further growth since the last edition. We have
expanded into Birmingham and can now be found at Grosvenor House in St
Paul's Square (full information on the back of this issue).

New advisors and colleagues have joined our team, bringing strengths in the
area of corporate benefits and assisting high net worth clients to achieve
their objectives.

Across the industry, pensions continue to be a hot topic and we examine three
key areas in this issue of Insights: on page 4 we consider why choosing the
right company pension is so important and how KLO Corporate Services can
help with this; on page 12 we explore the benefits and drawbacks of final salary
pensions, whilst on page 28 we discuss your pension options at age 55. Please
contact us if you wish to discuss any of these items - we will be delighted to help.

As always, our focus remains on strong personal connections and the welfare of
our staff and colleagues. The article by Arch Inspire on page 8 challenges us to
invest time in ourselves through personal development, whilst the Touchpoint
article on page 16 demonstrates how a happier workforce can lead to greater

business success.

We hope that you will enjoy the above articles, as well as others in the issue, and
welcome your feedback and comments. If you would like to be included in the
next edition, just let us know; we'd love to hear from you.

Best wishes,

Andrew Green
Managing Director - KLO Financial Services

DESIGNED & PRINTED BY:
EDGE Creative Ltd.

EDGE

0121 355 8092
info@edge-creative.com
23 Maney Corner

Sutton Coldfield B72 1QL

If you would like to be part of
future editions, please contact:

MARK PANAYIDES
07976 154394
info@edge-creative.com
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1S YOUR COMPANY'S
PENSION SCHEME
FIT FOR PURPOSE?

re you a business owner, Finance Director
or HR Director? Are you responsible for your
company’s pension arrangements?

If so, you will no doubt be aware that there has been
significant legislative change affecting workplace
pensions in recent years. This has driven costs down,
led to product innovation and created real planning
opportunities. It has, however, also added real
confusion and complexity both for members and for
those responsible for pensions within their business.

The key legislative drivers of change
have been:

@ AUTO-ENROLMENT

Auto-enrolment was introduced in 2012 for the largest
companies and we are only now coming to the end of
the implementation period. Companies now have to
enrol all ‘eligible jobholders’ into a qualifying workplace
pension. This has generally been considered a success
with over 9 million people automatically enrolled

to date with less than 10% opting out. According to
analysis conducted by The Pensions Regulator, over
78% of employees are now in company pensions

with 919% of these schemes operating on a defined
contribution basis. Simply, significantly more people are
in pension schemes provided by their employer than
ever before.

@ FREEDOM AND CHOICE

| can specifically remember where | was when George
Osborne announced the ‘Freedom and Choice in
Pensions’ legislation in his 2014 Budget. | wasn't
anywhere particularly interesting sadly but the change
was so radical and unexpected that it really stuck in
my mind.

This announcement, in principle, gave people the
freedom to use their pension funds how they want.
Specifically, it created Flexi Access Drawdown.

This is a flexible means of withdrawing money from
your pension whilst leaving the rest invested and with
the facility to pass pension wealth down through the
generations outside of your estate. This is a really
significant change from the previous, and much
maligned, compulsory annuity purchase that applied to
most people. This restricted how they used their funds
and meant that often their pensions died with them
and their spouse.

It would have been particularly interesting to have seen
the faces in the boardrooms of the various pension
providers as they realised that all associated systems
and processes were now up for review.

Pension providers, with varying degrees of enthusiasm,
went about adapting their workplace pension
propositions to accommodate the new freedoms.
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HOW DOES YOUR SCHEME COMPARE?

There are many metrics that can be
used to compare the various pension
arrangements, however | thought it
sensible to highlight three of the most
topical:

(1) CHARGES

There has been significant downward pressure on
charges that apply to workplace pensions in recent
years. Historically, charges levied on pensions have
often been horrible. Annual management charges
(AMCs) could be well in excess of 1% of fund value
with additional administration charges and ‘bid/offer
spreads’ of 5% of contributions being common.
Stakeholders were introduced as a low-cost option
with AMCs being up to 1.5% for the first 10 years
and 1% thereafter.

The ‘Charge Cap’ was introduced in April 2015 to
ensure that those enrolled in to workplace pensions
were invested in to funds that charged fairly. This,
alongside the complete removal of commission
from all regulated investments following the
-~ ail Distribution Review, led to significant falls
~in-member borne costs. Administration and
investrment costs on default funds now cannot
-come to more than 0.75% and we have seen terms
~offered as low 930.21 %.
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FIT FOR PURPOSE?

CHARGES CAN MAKE A REAL DIFFERENCE
TO INDIVIDUAL MEMBERS.

FOR EXAMPLE
I have projected fund values with charges of 0.4% and
0.75% to age 68 using the following assumptions:

Age - 40

Salary - £30,000

Employee and employer contributions - 5%
- Investment growth - 5% pa

Salary growth - 2%

Existing fund value - £10,000

FUND VALUE AT AGE 68

2230'000 -----------------------------------------

£224,370
£211,461
?.lll.ll £172,500- << - - - - 1
fi

/j £115,000° << - *
|

£657,500 = -« - - 1

gu ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
0.4 0.75

This represents a gain of circa £13,000 at
retirement for this particular made up employee.
If this example is a fair representation of the
workforce and your business had 100 employees,
these lower charges could represent a cumulative
gain for your workforce of £1.3m at retirement.

@ DEFAULT INVESTMENTS

How is your default fund performing versus its
peers? Is its risk profile, investment strategy and
'lifestyling’ approach right for your workforce? What
are the charges associated with your default fund?
Ultimately, is it providing value for money?

These are difficult questions to answer but it is vital
that as an employer you have an understanding of
the fund into which you are automatically enrolling
your people. You may have a default fund that was
chosen many years ago directly by yourselves with
advice at the time, or you may be using a provider's
current standard default fund. The different
defaults vary significantly in both approach and
performance.

In aJuly 2017 analysis of the typical default funds
used by various workplace pension providers, the
best performing fund generated 78.55% growth
over 5 years, the worst 38.70%. The former
providing more than double the growth of the
latter. This comparison is not quite as simple as it
appears as the latter is taking distinctly less risk and
is targeting reduced volatility compared to many of
its peers, but is that widely understood? Which
would suit your employees better?

For the sake of a simple illustration to demonstrate
the importance of modest growth differentials, |
have used the same example as above but also
used growth rates of 5% and 7% to age 68. You

will note that a 2% compound growth differential
makes a sizeable difference to fund values over
the long term.
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I 5% GROWTH
B 7% GROWTH

FUND VALUE AT AGE 68

2320'000- .--......----2.3i3.’664. .........................

£294,360

£240,000 + e
£224,370

£211,461

£160,000 - - - -

£80,000 - - - -

g0 - - -- ..
0.4 0.75

As well as considering long term investment
strategies and risk profiles of default funds, it is also
important to understand how they work for members
as they are approaching retirement. Many have what
is known as a 'lifestyling’ process. This is where the
asset allocation and risk profile change to target a
specific outcome; historically this has usually been
annuity purchase at 65 with many schemes still
investing this way. The FCA review of the retirement
income market in July 2017 found that accessing
pension funds early has become the norm and that
drawdown is now twice as popular as annuities. State
pension age is also getting later. The difficulty here

is that many members approaching retirement may
find themselves investing in a way that really does

not suit their intended use of their money. Employers
need to understand their default fund, any changes as
retirement approaches and give real consideration to
whether it is right for their workforce.

According to research in late 2017 by the Financial
Times, 9 out of 10 pension scheme members remain
invested in the default fund. Making the right choice
and keeping your choice under regular review

is vital.

N, AR, AR, /AN, /A, /AN, /A, /AN, /A, /AN, /A, /AN, /A /AR, /A, /A, /A, /i /i

(3) FUNCTIONALITY

Pension freedoms have been widely talked about in
the general press and the public seems to be under
the impression that they can access their funds how
and when they want from age 55 regardless of their
pension. The massively increased access to capital
has been very well received as has the significantly
improved death benefit regime where people are
potentially able to pass pension funds down through
the generations outside of their estates.

Each of the pension provider's propositions

vary, with both notable and subtle differences in
functionality. Many of the pension arrangements that
were in existence prior to this legislation are not able
to directly facilitate any of the new freedoms.

There is barely a week that goes by where | don't
receive a call from an extremely frustrated scheme
member who is being made to transfer out of his
workplace scheme in order to begin accessing funds.
This can prove time consuming, costly and there are
many opportunities for error.

As with the charges and investments, it is important
to understand what your scheme can and can't do
and whether its functionality meets the needs of
your business and its employees.

At KLO we believe in effective governance. We can work on
one-off projects or on an on-going retained basis. We look
to build lasting relationships with our clients ensuring they
are meeting all legislative requirements but also, crucially,
doing what they can to help their employees to get the
best possible value from their pension savings. We can also
provide a range of services to educate, guide and advise
your employees.

CHRIS WALLSGROVE
BA (HONS) APFS

Head of Corporate Services
Chartered Financial Planner

Tel: 0121 726 4720 Mob: 07904 602067

chris.wallsgrove@klofinancialservices.com
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INVEST IN YOU

“YOU ARE NEVER T0O OLD T0 SET A NEW GOAL
OR DREAM A NEW DREAM"c s cewis

In the first edition of ‘Insights’ | discussed time ¢ Inthis edition | challenge you to focus on how you
being our most valuable resource and shared :  caninvest valuable time in you - an investment that
a number of quick wins all designed to help.... . will bring real benefits to both your personal and

. ] . business wellbeing.
Maximise the time you spend in both your

professional and personal life . Personal development is a life-long journey which is
: hugely rewarding both personally and professionally.
However, all too often, investing in our own
development can fall to the bottom of the list of
priorities when competing against all the other
plates we have spinning in our lives.

Deliver true value with the time you have

Create more ‘in the moment’ time
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As the founder of my growing business, being

a wife, a mother to 3 young children and giving
time to my family and friends, | appreciate fully
how easy it can be to put off the things we really
want to do, learn and achieve. However, for me to
thrive in all areas of my personal and business life,
| have learned the importance of investing in me,
otherwise how can | support and inspire others?
One of the key reasons | work with two incredible
mentors and coaches is to ensure | continually
challenge myself to do this.

PERSONAL DEVELOPMENT IS DEFINED
AS ACTIVITIES THAT...

Improve awareness and identity
Develop potential

Build human capital

Enhance quality of life

Contribute towards the realisation
of dreams and aspirations

Archinspire

Consultancy & Coaching

| often look to others | know who inspire me and
think about how much they have achieved in their
lives. My grandmother passed away very recently
and as | look back at her life and what she meant
to my sisters and |, it has prompted me to ask
myself, ‘what was it specifically about her that
inspired me so much?' It was this... her continual
desire to invest in others and in herself, to teach
us because she continually taught herself, to
challenge us because she continually challenged
herself, to make us happy as she made herself
happy - it was that simple.

She lived to 95 and in those years she achieved
just some of the following: she saw, experienced
and survived World War Il; she worked in London
as a secretary excelling in her career; she joined
the Women's Voluntary Service; and she was a
wonderful wife and mother to 3 children. In her
later years she travelled around the world, started
playing golf in her 50s and took flying lessons at
60. During her long life she also learnt to paint, tap
dance, play the piano, violin and the accordion.
She never ever stopped investing in herself so
she could inspire others. This is the legacy she
leaves for her children, grandchildren and great
grandchildren.
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TRY OUT MY FOLLOWING

QUICK WINS

TO TAKE THE FIRST STEPS TO INVEST IN YOU

ASK YOURSELF THE FOLLOWING €) INVESTINACOACH

(RECORD, REFLECT AND CONTINUALLY REVISIT YOUR RESPONSES) . . - .
If you are serious about investing in you, consider

» Who inspires me most in my life and why? working with a coach who can help and support
you in the process of identifying where you are,
where you want to get to and how to achieve the
personal and business aspirations you have.

» How could developing a new skill support me
personally and in business?

» If money/time was no object how would

| choose to develop myself? 0 LEARN FRUM UTHERS WHU
INSPIRE YOU

Meet with people who inspire you, learn about

their journey and the challenges/obstacles they
9 ASK FUH FEEDBACK have faced and how they have overcome them.
Ask them how they invest in themselves and the
value it brings to them and others.

»  What do | keep putting off that | really want
to do?

Ask others to share with you their view of what
your strengths are and where you would benefit
from developing. This can help uncover ‘blind e

spots' you may have and inspire you to think A‘IU"] NEGATIVE PEUPI‘E
differently about where you may want to invest

_ / This may sound obvious but it's so true. Surround
in new skills/talents.

yourself with people who want to continually
develop and grow, by virtue this makes them more
positive, happy and more willing to help others do
the same.
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Arch inspire

Consultancy & Coaching

Rachael Hurdman

The Founder and Director or Arch inspire.
Rachael works as a business coach

and consultant with businesses, teams
and individuals to inspire people and
performance through coaching and
consulting solutions.

Visit

to find out more and get in touch.



ARE FINAL SALARY

PENSIONS A G

cross the financial services industry, there
has been a huge increase in the number of
people enquiring about their final salary

pensions and whether or not it is a good idea to
transfer to a personal pension arrangement.

Recent figures from the Financial Conduct Authority
(FCA) have revealed that the amount of cash
transferred out of traditional final salary’ pensions
(otherwise known as defined benefit schemes) into
personal pensions has leapt from £7.9 billion in 2016
to £20.8 billion in 2017.

Defined benefit schemes offer the member a secure,
index-linked pension for life. The pension is ‘accrued’
by the scheme member depending on their length

of service. For example, a member may accrue their
pension at a rate of 1/60th per annum, meaning that

if the member has been in the scheme for 20 years,
they will be entitled to 20/60ths of their final (or career-
averaged) salary at the date of leaving the scheme.

Provided the employer and pension scheme remains
solvent, the scheme trustees are obliged to pay

the member’s pension for life. In the event that the
company and scheme become insolvent, the scheme
will enter the Pension Protection Fund, which protects
90% of the member's pension prior to their normal
retirement date (subject to a cap), or 100% of the
pension when it is already in payment.

The key point is that with a DB scheme, the investment
risk is borne by the pension scheme trustees, not the
individual member. On transfer to a personal pension,
the individual receives a transferred ‘pot’ of money
from the ceding DB scheme and at that point the

0D IDEA?

individual takes on any investment risk. It is for this
reason that the FCA states that the starting point in
advising on a DB pension transfer is that it is unlikely to
be unsuitable to transfer in most cases. It is important
to note that once a transfer has taken place, it cannot
be reversed. However, various different factors have
been driving the significant increase in people exploring
a transfer.

Firstly, the Cash Equivalent Transfer Values (CETVs)
being offered by DB schemes are in many cases being
viewed by members as very generous, relative to the
benefits being offered by the scheme. This is largely
due to low yields on UK Gilts (as a result of quantitative
easing and historically low interest rates), meaning that
it is costlier for DB pension schemes to provide benefits
for their members. As a result, transfer values are at
historic highs.

The Government's ‘pension freedoms’, introduced

in April 2016, have meant that there is far greater
flexibility in how people are able to draw benefits from
personal pensions, and also greater flexibility in how
the pension pot can be passed on to beneficiaries in
the event of the pension holder's demise.

A personal pension can be accessed from age 55 under
current legislation, without penalty. It is possible to

take benefits prior to the normal retirement date of a
DB scheme (this will vary according to the individual
scheme rules), but in doing so the income will be
reduced by an early retirement reduction factor, to

take into account the fact that the DB pension will

be in payment for longer. A personal pension will

not, typically, form part of the deceased's estate for
Inheritance Tax purposes, and if the member dies prior



to age 75, the pot can be pas

named beneficiary; post 75 the first 25% is tax free
and the residual potis taxed at the beneficiary's
marginal rate.

With a DB pension, a fraction of the deceased
member’'s pension will be available to the member's
spouse or dependent children - often half in respect
of the spousal pension. Some people value the ‘return
of fund' lump sum death benefit that is available on
transfer to a personal pension, above the spousal or
dependant’s pension benefit available from a

DB pension.

A member may be divorced or have no dependent
children, in which case in the event of their death there
are no further pension benefits payable, whereas

on transfer there may be a residual fund that can be
passed to a friend or sibling, or indeed any named
beneficiary.

Often the 25% tax free cash that can be taken from
a personal pension is greater than the tax free lump
sum offered by a DB scheme. This can be attractive
to people wishing to pay down debt, such as an
outstanding mortgage liability.

For people in ill health and with a lower life expectancy,
the ability to access pension benefits flexibly can be
important. More generally, some people view the ability
to take full control of their funds as being beneficial,
valuing the ability to be able to spend more in the early
stages of their retirement whilst they are still healthy
and active, as opposed to the fixed income’ available
from a DB pension. The ability to vary income levels

via a ‘drawdown’ pension can be appealing to people
who may wish to take semi-retirement, and therefore
wish to combine earned income with pension income
and to structure that income tax efficiently. Pension
‘drawdown’ is when an individual leaves their pension
funds invested post retirement, drawing money as and
when they wish, whilst hopefully generating sufficient

inveStment return to preserve the capital (perhaps
for future generations), or at least to ensure that the
pot is sufficient to generate the required income in
retirement.

For those clients that transfer their DB pensions
where the transfer value is over £30,000, it is a
requirement to take advice from an appropriately
qualified financial adviser.

Ongoing advice is, in our view, highly advisable.

It is important that any transferred pension funds
are regularly reviewed and re-balanced, to ensure
that they remain suited to the client's attitude to risk
and objectives. It is also vital to regularly re-assess
withdrawal rates and investment performance, to
ensure the sustainability of the client's required
income.

We have been able to successfully advise many clients
in respect of their DB pensions and other financial
affairs. If you have a DB pension and would like to
discuss the potential pros and cons of a transfer,

then please contact us for an initial conversation using
the details below.

Please note we are fully independent financial advisers
and are not tied to any provider or product. There is
no charge for any initial consultation.
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KLO FINANCIAL
SERVICES

DAN STYLES
BA (HONS) DIPFA, AWPETR

Independent Financial Planner

Tel: 01926 492406 Mob: 07791 831416
dan.styles@klofinancialservices.com
www.klofinancialservices.com




ARE FINAL SALARY PENSIONS A GOOD IDEA?

GASE STUDY

Mr Hughes has a deferred DB scheme with a CETV
of £813,600 and an accrued pension at the date of
calculation of £39,389 per annum.

He wants to take full control of his pension benefits
and to have the flexibility to draw on them as and when
he wishes, and to be able to take ad-hoc lump sums

if necessary. Whilst he is currently in good health, he
has told me he does have a family history of low life
expectancy.

In the event of his death he would prefer that his wife
receive a lump sum death benefit rather than the 50%
spousal pension available from the scheme, as she is
well catered for with her own DB pension, which she
intends to retain.

He has cash deposits and non-pension investments
worth £512,000, which can be used to generate
income in retirement.

A Cashflow Modeller was used which determined that
(based on various assumptions) if Mr Hughes were

to transfer his DB pension and take the same level of
benefits as would be available from the DB scheme at
his desired retirement age of 65, then the transferred
pot would theoretically last until he was 99 years old
(although this is in no way guaranteed).

His actual income requirement is much lower, at
£18,000 gross per annum. | have advised that he draws
this from his non-pension assets, as this is

more efficient from an Inheritance Tax perspective.

Taking all of Mr Hughes's objectives and circumstances
into account, the advice was to transfer.



Potential for a higher tax free cash amount Security available from the scheme and/or employer

Increased flexibility on how to structure retirement benefits Ungeimie i le il nvestment TS B o &
personal pension
Comfortable with existing benefits structure (pension

Potential for a higher pension/retirement income . .
increases and dependant pension)

Increased flexibility on how to invest retirement funds ; No experience of making investment decisions

Enable early retirement il No desire to retire early

Income available from a post transfer annuity

More suitable death benefits :
purchase is lower

Can benefit from enhanced annuity rates B No need for immediate cash or income

Wish to have all retirement benefits in one place Member has alternate income streams to call on

Scheme pension forms a large proportion of

Have a need for additional income : &
retirement provision

Risk of failure of the scheme and/or employer Uncomfortable with change
Generous CETV offer Low CETV offer
Il health issues Younger spouse and dependants
Inheritance Tax Planning o Additional scheme membership benefits

No dependants 0 Ongoing charges and transfer fees

BIRMINGHAM OFFICE WARWICK OFFICE LONDON OFFICE

KLO Financial Services Ltd KLO Financial Services Ltd KLO Financial Services Ltd

Grosvenor House, 11 St Paul's Square, The Old Drill Hall, 2 Trinity Mews Unit 4.07 Soho Works, The Tea Building
Birmingham, B3 1RB Priory Road, Warwick, CV34 4NA 56 Shoreditch High St, London, E1 6))
0121 726 4720 01926 492406 01926 492406
enquiriesbirmingham@klofinancialservices.com enquiries@klofinancialservices.com enquiries@klofinancialservices.com
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ERPLUFFEE DENMEFITS

6% OF PEQPLE

WOULD RATHER TAK
A PAY GUT AND BE
HAPPIER AT WORK

Nigel Brittle, Managing Director of Touchpoint,
shares his passion for improving health, happiness
and engagement in the workplace which in turn can
save your business valuable income. Touchpoint
provides solutions and services to employers in
partnership with KLO Corporate Services.

The charismatic entrepreneur, Richard Branson
says, “if you look after your staff, they'll look after
your customers. It's that simple.” Is it that simple?
In today's competitive marketplace, it is vital to
attract and retain the right talent. As an employer,
you want a happy, motivated workforce and a
positive vibe in your workplace. It's all about how
your employees feel about working for you, how
they talk about working for you and how they
work for you.

The cliché social scenario when an employee
is asked outside of work, “what do you do?
Who do you work for?” is a huge brand
opportunity for employers. Whatever the
employee says in response to these questions
will usually give a clear indication of how they
feel about their employer.

For example: The John Lewis Partnership boldly
puts the happiness of its employees or ‘partners’
at the centre of everything it does. The partners
are the John Lewis brand. It is reflected in their
dedication to serving customers with flair and
fairness and in turn, helps make John Lewis the
success story it is today.

It's hard to argue with the logic applied

by these successful businesses; satisfied

and engaged employees are simply more
productive and more efficient. They tend to
work harder, contribute more, and call in sick
less. They feel empowered, appreciated, and
are more loyal.

But isn't it easier for big businesses such as
Virgin and John Lewis with the budgets and
resources they have to hand? How can small
to medium-sized businesses compete with the
big guns?

— ——
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That's why Touchpoint was formed. Nigel has over WHAT IS IT CUSTING YUU TU HIRE

25 years' experience in employee benefits, financial

services and workplace communications. Having NEW PEOPLE? /

focused on developing service delivery to larger 24% of a business' annual budget is spent on ,
corporate employers, Nigel recognised that there hiring new staff (Centre for Economics and Business ’
is an identifiable need for businesses of all sizes to Research 2017). 5

also have access to engaging benefit services. He

co—founded TQuchinnt to qddress th.is need and to WHAT |s |T CUSTlNG YUU WHEN YUUR
deliver a positively differentiated service to both UK PEOPLE ARE OFF WORK OR WORKING

employers and employees at a reasonable price. LUNG HUURS')

For some of our clients, staff turnover and retention
of talent had become specific challenges - leading
them to look at how employee benefits solutions can
help - is this something which affects your business?

A UK employee is off work for an average of 6
days per year (outside of scheduled holiday)
(Personnel Today 2015).

The World Health Organization estimates that
by 2021 occupational stress will be the leading
cause of absenteeism and presenteeism at

work (WHO 2017).

We work with companies of all sizes to
help them with employee engagement and
productivity and to reduce the cost of staff
recruitment and retention.

WHY ENGAGED EMPLOYEES MATTER

Employees who are more engaged are

more productive. Greater engagement and
productivity increases business revenue and
reduces staff acquisition and retention costs.



66% OF PEOPLE WOULD RATHER TAKE A PAY CUT AND BE HAPPIER AT WORK

HOW YOU CAN GROW
YOUR BUSINESS WITH
ENGAGED EMPLOYEES

» Engaged employees are up to 22% more productive?

» A5% increase in engagement is linked to a
3% increase in revenue’

» Companies with higher employee engagement
experience 65% less staff turnover?

HOW EMPLOYEE BENEFITS ARE GOOD
FOR YOUR PEOPLE

It is often assumed that the only way to keep
employees happy and engaged is by giving them more
cash. However, the answer is rarely this simple. In fact,
offering something that they might value for longer can
be a far more successful strategy. Cash often makes
little or no lasting impact, particularly when it is spent
mostly on day-to-day bills. A longer term benefit such
as providing access to payroll related services like
Childcare Vouchers, Cycle to Work or Holiday Trading
can really help. It can be a truly positive alternative to a
pay rise. While a pay rise involves an employee paying
more tax and NI, the above mentioned benefits can
actually save your employees tax and NI and also result
in you paying less NI as an employer!

Throw in some lifestyle benefits including shopping
discounts, cinema savings, discounted gym
memberships, travel and financial perks and your
employees will start to see significant and sustained
savings on their day-to-day spending, leaving them
with more money in their pockets. These are
tax-free savings, enabling them to use that extra
money wherever and whenever they choose.

Engaged i
Employees
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Offering staff ways to gain regular discounts on day-to- /
day living costs is highly valued. Employees and their

families truly appreciate savings on treats such as a trip

to the cinema or holidays... and remember...

It can be much easier to put a smile on your
employees' faces than you think...

HOW CAN WE HELP YOUR BUSINESS?

We can work with you to provide a tailored benefits
platform for your people with a complete kit of
engagement and communication tools branded for
your business. Everything you need in one place.

Available on any device, anytime, anywhere.

BENEFITS THAT MAKE A POSITIVE DIFFERENCE

You select the benefits and services you want.

We take care of the rest. It's hassle free and all hosted
through our online one-stop shop portal backed up by
our extra mile and positively differentiated employee
communications and customer service.
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EXAMPLE OF EMPLOYEE SAVINGS EXAMPLE OF EMPLOYER SAVINGS

We can help you save any employee who is a We can help your business make savings on
working parent over £1,630 per year just through employer’s National Insurance and also your
the following benefits: ! wage bill.

» Everyday savings: an average of £700 on their If only two employees?* participate in Childcare
annual household spend via shopping and | Vouchers, Bike to Work and Holiday Trading
F recreational discounts. benefits per year, this can generate in excess of
% £2,000 in annual savings for your business.

» Childcare costs: up to £930 per year via our
online Childcare Voucher service. *based on an average gross annual employee

, salary of £27,721
» Your people could save even more with our

Bike to Work and Holiday Trading benefits.

We'd love to share how we can make a positive difference for
your business and your people.

Please get in touch to book a FREE demo now:
info@touchpointeb.com | 0345 548 4106

touchpoint
Reference key to above stats: 1 Employee Benefits Magazine; 2 Harvard Business Review; 3 Aon; 4 Gallup mln .
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DIVERSIFICATION IS GOOD

FOR YOUR INVESTMENTS

Over the past couple of years, two steps by the
government transformed the demand for Enterprise
Investment Schemes. In fact, a growing number of
wealth management firms are now offering these

to their clients because of demand from the clients
themselves.

The first step taken by the government was to reduce
the amount that was allowable into a pension plan and
receive tax relief. As a result more and more people
are filling their pension pot earlier than before, and are
then seeking to find other tax efficient ways to save for
their retirement.

Secondly, in the Budget at the end of 2017, Enterprise
Investment Schemes were the only tax saving schemes
that had their scope enhanced by the government. It
was a very strong signal that the government was very
supportive of these investments.

In addition to these steps, early in 2018 the
government published its industrial strategy for

the future of the UK. At the heart of this strategy

is the desire to help and support the growth and
development of young businesses, particularly in the
'knowledge intensive’ sectors where new ideas will be
our future.

The issue that investors face is how best to diversify

their portfolio across different sectors and investments.

It has often been said that investing in Enterprise
Investment Schemes can be risky. It can be, as not
all new ventures make it. A key pillar of managing
this risk is to diversify your investment across several
investments and sectors.

ONE MANAGER - YOUR PREFERENCE PICK OF
VARIOUS SECTORS OR ALL

Amersham is authorised and regulated by the Financial
Conduct Authority (FCA) as an Investment Manager and
additionally as an Alternative Investment Fund Manager
within the meaning of the Alternative Investment Fund
Managers Directive.

Amersham is a leading specialist investment firm

for start-up funding and junior venture capital, having
invested over £6m in more than 40 SEIS qualifying
companies, alongside over £23m in EIS qualifying
companies and over £2m in BPR/IHT assets

(April 2018).

Amersham'’s offerings are structured so that eligible
investors are provided opportunities to invest in
companies, organised to bring proportionate venture
capital disciplines to tax advantaged investing.

For 2018/19 Amersham offers an evergreen fund for
each of EIS and SEIS classes. These alternative
investment funds each facilitate diversification
across one or more sectors for which investors may
indicate preference. In this way investors, through
'mini-portfolios’, can gain exposure across several
business sectors from a single subscription to

the relevant fund. Portfolio companies must have
received Advance Assurance from HMRC and
Amersham welcomes recent HM Treasury's risk-to-
capital conditions mandating that tax-advantaged
investment should be restricted to seedcorn and
growth UK companies.
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This manager has resourced its ability to reach across
its chosen and developing sector spectrum through
working with sector specialists possessing appropriate
domain experience and track-record. These deal-
originators source and qualify deal flow for Amersham's
consideration as Fund Manager through its due
diligence and transaction support.

Where appropriate, Amersham's originators provide
board level oversight and mentoring assistance to the
investee companies.

Once an investment is approved, Amersham manages
this overall monitoring of the companies’ progress

and provides investors with twice yearly reports and
valuations. Amersham works from the start with its
originators and portfolio companies toward providing
investors with exits from portfolio companies in
typically a target 5-year horizon. The firm believes too
much focus is placed on managers' claims to be able to
invest rather than ability to divest. Its principals believe
that “it is relatively easy to invest, but it takes other
skills including managing difficulties to gain a good exit".
Amersham commenced S/EIS investing in 2013, now
with £32m under management (prior to disposals). The
firm announced 2 exits in July, providing 2x and 2.2x
return to investors after tax relief, on a 4-year hold.

Iron Box Capital Ltd (FRN 670 397) is an
Appointed Representative of Sturgeon
Ventures LLP which is authorised and
regulated by the Financial Conduct Authority
with FRN 452811. This article is for information
only. It is not advice or financial guidance.
Please seek Financial Advice from an FCA
Regulated Financial Advisory Firm.

MORE THAN AN INVESTMENT

One area of diversification, an investment sector that
is clearly supported by the government, is the UK film
industry. This is not surprising as it is a considerable
source of inward investment for the UK, and a
significant employer. The demand for films is now
higher than it has ever been, to satisfy the need for
content across many digital channels.

One of the investment options within the Amersham
funds is with Iron Box Capital in films. Iron Box Capital
Ltd (FRN 670 397) is an Appointed Representative

of Sturgeon Ventures LLP which is authorised and
regulated by the Financial Conduct Authority with

FRN 452811.

Iron Box Capital ensure that their projects comply with
new HM Treasury rules and also take a really refreshing
approach, offering investors in their film companies

the opportunity to really get involved in the film world.
What this does show is that you can diversify what you
invest in, and also diversify your enjoyment!
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INVESTING
INMARKETING
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“It's just not something that’s worked for us in

the past” — it's something we hear a lot of when
talking to new clients about marketing. They know
they need a marketing strategy, they're ready and
willing to embrace it but they've been disappointed
by results (or lack of them).

For the most part, there's a reason for that - they've
never experienced good marketing. You see, when it
works, when there is a cohesive approach across the
many strands and joined up thinking from everyone
involved, marketing can reap huge rewards.

BUT WHAT EXACTLY IS GOOD MARKETING?

Well, it starts with a relationship. Would you expect
someone you'd never met to be able to talk about what
makes you, you? Whoever is tasked with developing and
promoting your brand, whether that be an in-house
marketing manager or a whole team of creatives at

a marketing agency, must know your business

inside out.

That's something we're pretty serious about at EDGE
Creative. Since forming in 2004, we've always ensured the
message we're putting out through our comprehensive
digital marketing campaigns, content and even events
really drills down into the ethos of our clients.

Next comes the collective element. You see, the secret
to effective marketing is consistency, and that's only
achievable if everyone is on the same page - from the
tech superstar working to make your website high
functioning, easy to navigate and striking in design
and the SEO wizards analysing Google algorithms
and rankings to the graphic designers making sure
your marketing materials stand out and the strategist
helping to develop your brand. Why? Because if
that's not happening, your brand automatically
becomes weaker.

At EDGE, we can deliver a holistic approach to your
marketing needs. With our team of designers, web

developers, social media experts, brand specialists,
and content writers, we can ensure every aspect of
your marketing campaign is on brand and on point!
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There’'s no getting aTxvay Y
from the fact technology; is\v_ |
changing the way we live,
work and play.

— Louise Panayides, Founder & Creative
Director,

Effective marketing takes forward-thinking. There's no
getting away from the fact technology is changing the
way we live, work and play. What's more, it's changing
how we connect and interact. We've got some of the
brightest minds who can devise and implement digital
campaigns that will entice and excite potential customers.
Meanwhile, our web designers can create eye-catching,
high functioning websites that your customers will want
to engage with. If you think a basic website is all you need,
think again - according to Forbes 38% of consumers will
stop interacting with a website if the layout is unattractive
while, 39% will stop engaging if images won't load.

Finally, of course, it takes creativity. At EDGE, we work

with a whole range of clients from a whole variety of
industries. As a result we know what's happening across
many markets. We're seeing new trends and styles

and their influence on consumers all the time. We're
constantly being inspired, which is something that doesn't
necessarily happen with an in-house team working on the
same things day in, day out. We can bring that inspiration
and creativity to your business.



24

WHEN ALL THESE THINGS HAPPEN,
AMAZING THINGS FOLLOW...

" THINGS LIKE BRAND AWARENESS

Effective marketing campaigns can raise awareness of
your brand considerably. The right firm can put your
brand - and your message - in front of the people you
want to see it. EDGE Creative is an industry standard,
full service, integrated agency, meaning we'll build a
marketing campaign that delivers results.

% THINGS LIKE GROWTH

As a result of good marketing you'll be reaching a bigger
audience. Using a combination of email campaigns
(which alone are proven to have a return on investment
of 122%), social media, events, brand development and
website design, we can ensure you're reaching all the
right people all of the time.

THINGS LIKE CUSTOMER LOYALTY

Let's face it; we choose firms because we like them -
whether we're talking about where we shop, who we bank
with or what we buy. When we don't like a firm we vote
with our feet!

poes

Effective marketing can help you to connect with your
customers on many levels, building a relationship and
a connection, essentially boosting customer loyalty and
expanding your customer base.

B3 THINGS LIKE SEARCH ENGINE RANKINGS

The right campaign and effective SEO can boost your
business in Google's rankings. Why does that matter?
Well, studies have shown firms who are top of the first
page on Google get more than 50% of traffic. For the fifth
spot however that number falls to 4%.

At EDGE Creative, creativity is in our blood. We get excited by
ideas! We're not simply fulfilling a marketing requirement, as is
often the case with in house marketing functions, we're putting
our everything into your campaign. Why? Because we love it!
We're passionate about building your brand.

We work with clients from across the globe, from SMEs to huge
brands. We fall in love with all of them and work our hardest to
deliver amazing results.

— Louise Panayides, Founder and Creative Director,



At EDGE, our experience and expertise has meant
we've been able to attract clients from a huge range
of industries but | think the great thing about our
team - and, indeed, the feedback we get from our
clients supports this - is that when we work with

a business we devote ourselves to them, so much
S0 that our team becomes an extension of yours.
We're YOUR marketing team and we'll work with
you to develop your brand and take your business
to incredible places.

— Karen O’Donovan, Client Services Director,

Effective marketing takes creativity, passion,
innovation and, most importantly, joined up
thinking. At EDGE we've built up a reputation for
having it all. Get in touch today to see how we
can work together to take your company further
than you ever thought it could go.

IF USING AN EXTERNAL AGENCY
SOUNDS LIKE THE RIGHT MOVE

FORYOU, AND WHY WOULDN'T IT?
CALL EDGE CREATIVE ON:

0121 355 8092
TO DISCUSS YOUR OPTIONS
WITH A PROFESSIONAL.

Get all the details and pointers you need to
make the right decision for your business.

}
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TO CLAIM YOUR GIFT VOUCHER* VISIT

*TO BE REDEEMED AGAINST DESIGN SERVICES ONLY. STRICTLY ONE VOUCHER PER CLIENT. INFO@EDGE-CREATIVE.COM f ¥ in

NEW CLIENT OFFER Q
£

EDGE-CREATIVE.COM
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HOSTED DESKTOP:

Empower your business. &

Desktop On Demand (DOD) is a highly secure and ‘
dynamic way of working; a cloud-based solution that / ( [ —
allows you and your team to work from anywhere, at F . 3

any time, with comprehensive bolt-on features such

as: reporting for time logging, screen sharing and EASYTOSWITCH

secure file sharing for your clients.

Security First Approach Familiar Windows Desktop

Tech is changing the way we do business and Desktop on Demand is just like using your

with the ever-increasing threat of cybercrime to desktop PC in the office, but with all the benefits

businesses, the need for securing your company of a hosted desktop solution. Our dedicated

data has never been so important. switching team will move all of your business
applications into the cloud too, so there will be

All of your company data (including client files) little difference to the way your business operates.

are hosted off-site in our hugely powerful UK data -
centres. So in the event of a disaster such as theft,
fire, floods or other natural disasters, as your data

is hosted in the cloud, your practice can continue ‘
to work as normal over an internet connection.
Your data never leaves the UK.

UKDATACENTRES

+44 (0)121516 6255 cloud@desktopondemand.com www.desktopondemand.com
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The Benefit
AREEN DI.ESS

WORK FROM
" ANYWHERE

Connect to your desktop via
your favourite device, including
tablets and smartphones, from
anywhere in the world and at
anytime.

REAL-TIME

ged by ouriSO27001
accredlted technlcal team.

“==. REDUCEIT

— » EXPENDITURE REPORTING
:‘ L] Replace costly capital ' Real-time reporting will allow
\ / expenditure on new servers and you to schedule reports on
Y ,// existing IT costs with a lower employee usage, downtime

DTS g fixed-rate subscription. and monitor performance.

Industry Apps
Our hosted desktops have been designed to seamlessly run the apps you are so familiar working
with on a daily basis. We've picked just a few, but we can support most industry standard apps.

READY FORATEST FLIGHT?

We have a fully featured trial so you can take the hosted desktop for a spin into the
clouds. We're confident you'll love Desktop On Demand.

+44 (0)121 516 6255 | cloud@desktopondemand.com
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PASSIVE

INVESTMENT MANAGEMENT

STILL CONFUSED

ABOUT YOUR PENSION

OPTIONS AT AGE 557

The changes to the rules which govern how and
when you can take your pension income came into
effect in April 2015. Yet despite being around for
over 3 years, many people are still understandably
unclear about the changes and the tax implications
of accessing their pension savings.

The new pension rules give more choice as to how you
can access your pension savings. Whilst there is a lot of
talk of the changes available to retirees at 55, many of
us will not have planned to retire at 55, but at 65, 70 or
even later. So, whatever you hope to do, whether it is
retiring fully or reducing working hours and topping up
your income from your pension, and at whatever age
post 55, what are the options?

OUR GUIDE TO YOUR PENSION OPTIONS

The new pension rules allow you to mix and match any
of the options below, using parts of one pension pot
or using separate or combined pots. Not all pension
providers offer the full range of flexible options and,
even if they do, it is still important to work with your

independent financial adviser and allow them to shop
around all the reputable providers in order to secure
you the best arrangement.

Whilst the options sound straightforward, there is a lot
more to consider when it comes to working out what is
best for you and your money.

OPTION ONE: DO NOTHING FOR NOW

Most pension providers will allow you to take your
pension benefits at an earlier, or later date than you
originally planned. So, why wait until you are older? If
you defer taking your pension until a later date it will
remain invested, and whilst invested, any growth will
be tax-free. Most people who do this are aiming for
their pension fund to continue to grow with the aim of
getting a higher income at a later date.

As a general rule if you are a UK resident taxpayer
under the age of 75, you can contribute as much as
you earn each year to your pensions, up to the annual
allowance of £40,000. If you are not earning enough to



pay income tax, you can still receive tax relief on pension
contributions up to a maximum of £3,600 a year.

If you are considering delaying for only a few years,
don't forget to get advice about how much investment
risk you are taking with your funds; you don't want to
risk a substantial loss this close to retirement.

Remember if you want to make changes to your
pension, check with your pension scheme or provider
as to whether there are any restrictions or charges for
changing your retirement date, and the process and
deadline for telling them. Also check that you won't lose
any income guarantees by delaying your retirement
date.

OPTION TWO: CHOSE A GUARANTEED INCOME
FOR LIFE WITH AN ANNUITY

It may be that you just want the security of having a
guaranteed income for the rest of your life. In which
case, you may want to consider buying an annuity.

You can take a quarter of your pension pot (25%) as

a one-off, tax-free lump sum. The remainder of the
money must be used to buy an annuity which will give
you an income until you die. How much of an income
you will receive depends on how much you have saved
into your pension, your health, the annuity provider,
whether or not you want an income that will rise in line
with inflation or to provide an income for your spouse
after your death. An independent financial adviser will
ensure you choose the right annuity and secure the
best income deal for you.

OPTION THREE: CHOOSING A FLEXIBLE INCOME
ARRANGEMENT OR FLEXI-ACCESS DRAWDOWN

With this option you take up to 25% of your pension
pot as a tax-free lump sum, and the rest is invested
in order to provide you with a regular taxable
income. With the help of your independent financial
adviser, you set the income level you want. This can
be adjusted periodically depending on how your
investments perform (which don't forget can be good
and not so good) or how your income needs change
over time. Unlike with a lifetime annuity, the income
isn't guaranteed for life, so careful management of your
investments is essential.

OPTION FOUR: WITHDRAWING AD-HOC SMALL
CASH SUMS FROM YOUR POT

You can use your pension pot in a similar way to a
savings account, taking cash as and when you need it
and leaving the remainder to grow tax-free. For each
cash withdrawal the first 25% is tax-free and the rest
counts as taxable income. There may be charges each
time you make a cash withdrawal and/or limits on how
many withdrawals you can make each year.

With this option, your pension pot isn't re-invested
into new funds specifically chosen to pay you a regular
income and it won't provide for a dependant after you
die. There are also more tax implications to consider
than with the previous two options.

—>
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STILL CONFUSED ABOUT YOUR PENSION OPTIONS AT AGE 55?

OPTION SIX: MIX AND MATCHING
YOUR OPTIONS

You can mix and match the pension options, taking
cash and income at different times to suit your needs.

There are of course many things to consider in working
out what is right for you. Many decisions which are
made regarding pensions are irreversible; you may not
be able to change your mind at a later date, even if you
realise that you have made a mistake, so it is important
to give proper time to look at all the options and make
sure you understand the implications of each one.

Be prepared to think about a range of factors such as:

@ The date you plan to stop or reduce your work.
If reducing work, is this likely to be a one-off
reduction, or a slow ‘phasing’ out of working hours?

@ The amount of income you want and your attitude
to taking investment risk

@® Your age and health

OPTION FIVE: WITHDRAWING YOUR ENTIRE
PENSION POT AS CASH

You could close your pension pot and take the whole
amount as cash, but there are serious tax implications
to consider if you decide to do this. The first 25% will
be tax-free and the rest will be taxed at your highest
marginal tax rate - by adding it to the rest of your
income. For many people this could mean a large
proportion of this money is taxed at the higher rate tax
band of 40%.

There are many risks associated with cashing in
your pension in one lump sum. Without very careful
planning, you could run out of money and have
nothing to live on in retirement, so it is important to
seek good financial advice.

i -

.

@ Thesize of your pension pot and other savings
® If your circumstances are likely to change in the future
® \hether you have financial dependants

Above all, make sure that the person advising you

on your pension is reputable and regulated by the
Financial Conduct Authority; there is an industry wide
concern that people approaching the age of 55 are
vulnerable to pension scams which could see you lose
your hard-earned savings.

Thomas Biggar

PASSI| E

INVESTMENT MANAGEMENT

www.passiveinvest.co.uk
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BE A PART OF INSIGHTS MEDIA

A NEW MAGAZINE DRIVEN BY KLO FINANCIAL SERVICES,
COVERING AN ARRAY OF FINANCE-LED TOPICS AND
VIEWPOINTS FROM THE INDUSTRY EXPERTS.

Have your say and share your views, whether it be from your business or
from your personal experience. Your article will be published and distributed
through the West Midlands in a glossy, boutique style publication.

WHAT'S INCLUDED:

@ Promote your business, logo and website address - including your social handles
@ We will design the article and add imagery to suit your story

© Proof reading

@ Receive your own 500 copies

@ Over 4,000 copies distributed to businesses and high-net worth individuals

Please provide 650 - 1500 words for your article, including
title name, job title, company and profile photo (if required).

FOR ALL ENQUIRIES PLEASE CONTACT:
MARK PANAYIDES

07976 154 394 OR 0121 355 8092
MARK@EDGE-CREATIVE.COM
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BWD only recruit for the financial services market, because
it is the only industry we know. The DNA of the business is
built on this knowledge, differentiating BWD from the'typical
recruitment consultancy.

Individuals within each division have experience
in that sector, not just in recruitment, enabling
BWD to assist clients with their business
requirements, not just candidates.

Headquartered in Leeds City Centre, covering the
UK in five dedicated divisions:

Wealth Management
Sales & Distribution

Pensions & Benefits

Regulatory, Risk & Compliance

Specialist Finance & Lending

TO DISCUSS YOUR REQUIREMENTS WITH
ONE OF OUR EXPERTS CALL 0113 274 3000
OR EMAIL INFO@BWD-SEARCH.CO.UK

|IBWD|

BWD Search & Selection Ltd, St James House, 3rd Floor, 28 Park Place
@BWDSearch in /company/bwd-search-and-selection

BIRMINGHAM OFFICE WARWICK OFFICE LONDON OFFICE

KLO Financial Services Ltd KLO Financial Services Ltd KLO Financial Services Ltd
Grosvenor House, 11 St Paul's Square, The Old Drill Hall, 2 Trinity Mews Unit 4.07 Soho Works, The Tea Building
KLO FINANCIAL Birmingham, B3 1RB Priory Road, Warwick, CV34 4NA 56 Shoreditch High St, London, E1 6])
0121 726 4720 01926 492406 01926 492406
S E RVI C E S enquiriesbirmingham@klofinancialservices.com enquiries@klofinancialservices.com enquiries@klofinancialservices.com

HINSIGHTS VISIT WWW.KLOFINANCIALSERVICES.COM




